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Probiotic Consumption — Global Figures

World retail value:

World retail value: USS 47,6 billion in 2021
USS 44,8 billion in 2019

15% 15%

M Sour Milk Products

BB Probiotic Yoghurts
1 Probiotic Supplements

Source: IPA on Euromonitor International Data, Lumina on online sales
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Probiotic Consumption - Europe

European retail value:

European retail value: T
9.401,6 EUR million in 2021

8.840 EUR million in 2019

B Sour Milk Products

1 Probiotic Yoghurts
1 Probiotic Supplements

Source: IPA on Euromonitor International Data, Lumina on online sales



European Market Overview - Probiotics
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The European market overview
o . - —— - in 2018 was 8.618,9 EUR million,
1000 reaching 9.401,6 EUR million in

2021, with a growth of 9,08%.
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Source: IPA on Euromonitor International Data, Lumina on online sales



Global Market overview - Probiotic Supplements

Probiotic Supplements Global Figure
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Regional Comparison
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Source: IPA on Euromonitor International Data, Lumina on online sales




European Market Overview - Probiotic Supplements

The European probiotic supplement market:
1.464 EUR million in 2021, close to 25% of
global consumption (+7,6% from 2018 to
2021)

e Itwas 1.361,1 EUR million in 2018 .

Online sales 2020: 99 EUR million
Online sales 2021: 190 EUR million

1800

1600

* Growth in Europe is projected to be about
o 3% CAGR for the period 2021-2026.
1200
o U The decrease in European retail value of
50 about -21,2 EUR million in 2020 was
o compensated by the online sales valued
400 99 EUR million in 2020.
200 U The online sales for probiotic supplements
is driven by Europe in 2021, with a market

e 2°1_95| . e o size of $225 mln (190 EUR million with
2021 average ex. rate)

Source: IPA on Euromonitor International Data, Lumina on online sales




Eastern and Western Europe market overview — Probiotic Supplements
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e With the additional sales 1060,0
generated by e-commerce of 190 10400
EUR million, Europe reaches 1.654 10200
EUR Million in 2021 1.000,0

e Italy is the 3° largest market in the ZZZ
world. The Italian market size was s

The market of probiotic
supplements in Western
Europe valued 990,7
EUR million in 2018 to
1.057,6 EUR million in

2021
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Lumlna Probiotic supplements 2021: E-com growth is driven by Europe
Intelligence

Probiotic Supplements by Country, E-COM Market Size and % Growth, 2021 (est)
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+31% in 2020
+20% in 2021
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g Europe
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£ +40% in 2020
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B +31% in 2020
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Further insights in the report “Probiotic e-commerce: Market size and brand share insights across 20 markets” published in October 2021 https//www.lumina-intelligence.com/




|_um|na Probiotic supplements: The global e-commerce market valued at US$ 1.7 billion in

Intelligence 2021, up from USS 928 million in 2018 (+81%)
KEY NUMBERS, 25 COUNTRIES Probiotic Supplements, E-Commerce Market Size, 2018-2021
2020 156
-
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E-COM Market Size % Growth in 2020 > 1.0bn
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202 1(EsT <
( ) § 0.5bn .
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1.7bn 15.5%
E-COM ,J?;kl:t Size % Growth in 2021 0.0bn
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The online sales for probiotic supplements are driven by Europe in 2021, with a market size of $225 min

Further insights in the report “Probiotic e-commerce: Market size and brand share insights across 20 markets” published in October 2021 https.//www_lumina-intelligence.com/




Global market overview — Probiotic Yoghurts

Plain, Flavored and Drinking Yogurts fortified with probiotics

FF Probiotic Yoghurt Global Figure &
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Growth from USS
31.107,9 million in 2019
to USS 33.248,1 million
in 2021.

Projected 2,7% growth
on average in the
forecast period 2021-
2026.

Western Europe ranks
2nd, after Asia Pacific.




European market overview — Probiotic Yoghurts

Plain, Flavored and Dairy Drinking
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Source: IPA on Euromonitor International Data, Lumina on online sales
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The European probiotic yogurt market

L Reached 5.001,5 EUR million in
2021, it was valued 4.674 in 2018

L +7,0% of increase from 2018 to
2021



Eastern and Western Europe market overview
Probiotic Yoghurts
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Global market overview — Sour Milk Products

Sour Milk Products Global Figure &
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Source: IPA on Euromonitor International Data, Lumina on online sales




European Market Overview — Sour Milk Products

3.000,0

The European market valued 2.583,8 EUR
million in 2018 and reached 2.936,1 EUR
million in 2021 (+13,63% increase).

2.900,0

2.800,0

2.700,0

O Europe is made of many well-developed
sour milk product markets spread across
the East and West.

O The continent is over 47% of sour milk

2018 2019 2020 2021 products spend globally
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Source: IPA on Euromonitor International Data, Lumina on online sales



Eastern and Western Europe — Sour Milk Products
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